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For more than 35 years, MASTERPIECE has enthralled audiences with the works of the finest classic
and contemporary writersinterpreted by the world's foremost actors. The new MASTERPIECE
schedule breaks the year into three “seasons,” each with its own host, graphics and fresh take on the
series famous theme music.

* In winter and spring, MASTERPIECE CLASSIC features signature period dramas.
* In summer, MASTERPIECE MY STERY! presentsthe best British mysteries.
e Infal, MASTERPIECE CONTEMPORARY shows dramas set in modern times.

Emmy Award-winning actress Laura Linney is the new host of
MASTERPIECE CLASSIC.

In winter/spring 2009, MASTERPIECE CLASSIC presents
adaptations of Thomas Hardy’ s Tess of the d’ Urbervilles, Emily
Bront& s Wuthering Heights and Charles Dickens' Oliver Twist, Little
Dorrit, The Old Curiosity Shop and David Copperfield.

Alan Cumming, one of show business' most eclectic talents, isthe
new host of MASTERPIECE MY STERY!!

In 2009, David Suchet will reprise hisrole as Hercule Poirot, Julia
McKenzie will take over the iconic role of spinster deuth Miss
Marple and Kenneth Branagh will star as Kurt Wallander in a new
series.

Matthew Goode (Brideshead Revisited) hosts the new
MASTERPIECE CONTEMPORARY which will present outstanding
British television drama with contemporary themes.

MASTERPIECE has been presented on PBS by WGBH Boston since
1971.

The Underwriting Opportunity

It doesn’t take Sherlock Holmes or Inspector Morse to see that sponsorship of Masterpiece
offers the unique opportunity to gain television exposure before thousands of Basin PBS
viewers — the affluent, educated, influential consumers you want to reach.

Annual sponsorship is $2000 each or $5000 for all three award-winning MASTERPIECE series.
As a local sponsor, you will receive:

e On-air credit Daphne Dowdy Jackson
e Web link Basin PBS
e Event opportunities 432 563 5728

ddowdy@basinpbs.org




